


LEGISLATION

The Czech Association of Special Foods
(CASF) was set up in the year 2000 to par-
ticipate in the establishment of a balanced
legislative framework for products sup-
porting health. The CASF now represents
18 companies which account for about
50% of the Czech food supplements mar-
ket. We asked Bohumil Hlavaty, the CASF
Chief Executive, about problems faced by
this branch of business.

Why was the Czech Association of Special
Foods founded and what are its objectives?
The Czech Association of Special Foods
was set up in order to defend the interests
of food supplement producers and distrib-
utors who operate on the Czech market.
We also want to establish an ethical and
open market in food supplements. In order
to achieve this goal, the CASF has an eth-
ics commission composed of lawyers and
other experts which helps the member
firms in creating legal advertising. Intensive
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communication with the state administra-
tion is necessary to build an open market.
It is our advantage that we represent a half
of the Czech market, it is easier for the deci-
sion-makers to negotiate with a represent-
ative of a whole segment rather than with
separate firms.

Regarding food supplements, it is often
said that the country’s advertising
legislation is strict or that the rules for
food supplement advertising are not
clear. If I do business in the sector, how do
Ilearn whether “my advertising” is
permissible?

The greatest stumbling block in our legal
environment is that the certainty whether
an advertisement is legal or not can be
obtained only through acourt verdict.
There is no way of finding in advance
whether an advertisement is legal or not.
Companies usually solve this problem by
addressing lawyers or our Ethics Commis-

sion. However, these institutions are un-
able to provide guarantees that an adver-
tisemnent will not be fined.

Where should I be particularly careful?
Can you give examples of a “correct”
advertisement, and the false, deceptive
advertising in this area?

Most often fines are imposed on adver-
tisements because they do not show suf-
ficiently in avisible way the obligatory
information that the product is a food sup-
plement. Unfortunately, no-one is able
to state obligatorily what parameters this
information is to have. Manufacturers are
also frequently fined for their products try-
ing to make the impression of a medicinal
preparation. This can be an interpretation
for information that a product is available
in pharmacies. But they account for the
sale of 80% of all food supplements. | cer-
tainly recommend to avoid formulations
such as cures, helps to prevent specific dis-
eases, and the like. If someane uses these
words, they can be certain to be fined. On
the other hand, such words as strengthens,
revitalises, protects are tolerated.

Ifl, as an entrepreneur, want to introduce
a new food supplement to the market,
what should 1 do?

If you are not a manufacturer and want
to start importing a food supplement,
then the first thing to do is to check
whether the manufacturer's product is
certified at least according to the HACCP
system. However, quality manufactur-
ers of food supplements increasingly
work at present already within the GMP
standards which meet the requirements
of pharmaceuticals production. If you are
in doubt, | recommend you to consult
the content of your preparation with the
National Institute of Public Health, and in
case of a controversial composition, with
the State Institute for Drug Control. When
this is done, you can request notification
from the Ministry of Health, where you
must submit, in addition to an opinion
from the NIPH, and SIDC where required,
also analyses from an accredited labora-
tory for chemical and microbial safety,
and texts on packaging which comply
with the laws currently in force.
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Nanomedic Cluster - Together to the Goal

Vladimir Velebny, e-mail: nanomedic@nano medic.cz, www.nanomedic.cz

The word cluster is heard ever more often
in the Czech Republic. It is a modern way
of linking entities which do not compete,
butcomplement each other. This gives the
members and the association as a whole
better opportunity to manoeuvre and pre-
requisites for direct and indirect economic
support from the state and social support
in general. An example of a lucrative sym-
biosis of the entrepreneurial and scientific
sectors is the Nanomedic Cluster.

The cluster is agrouping of compa-
nies, universities, and research institutes,
which was established in the autumn of
2006 and at present its members are 18
small and medium-sized enterprises and
six scientific sections of universities and
academic institutes. The Pardubice Re
gion acceded to the cluster in January
2010. From the beginning, the cluster
has been presenting itself as a grouping
of co-operating and non-competing en
tities which intend to develop and then
manufacture and sell products of medical
nanobiotechnologies.

This scientific term stands for prepara-
tions which are manufactured with the

use of biological systems; in this case
the use of bacteria and yeasts, and their
size and manner of formation rank them
among nanotechnologies suitable for ap-
plication in medicine. We can show this
clearly by the following example: With the
use of bacteria, we make hyaluronic acid,

which occurs in our body and so is a sub-
stance inherent in it. Since we produced
this acid with the use of bacteria (it was
actually produced by bacteria directly),
we worked with typical instruments of
biotechnologies. From this substance we
make nanofibres to be used as carriers

for targeted drug delivery. In view of their
size, nanofibres belong to the nanoworld
and we produce them by nanotechnolog-
ic techniques.

Nanomedic Cluster has been operat-
ing for less than four years, This is a rel-
tively short time in the branch of phar-
macy, in which the development of new
preparations is normally long. However,
the cluster can boast of anumber of
achievements, which have so far reached
the stage of application for patents and
presentations at various congresses and
symposiums, but will be applied in prac-




tice soon. In the first place, there are very
thin fibres made from hyaluronic acid,
a substance which occurs normally in the
organism and is not regarded as alien to
its nature. These fibres can serve as the
carriers of drugs that speed up healing,
provided they are given the form of tex-
tile used to cover wounds. No equipment
for the manufacture of these fibres exists
and so it has to be developed. The same
substance was used to make nanofibres
thinner than human hair and impercep-
tible to the naked eye. These will be used
to form an artificial cartilage, which is
also being developed in the cluster. In
this case, too, the manufacturing equip-
ment had to be developed, as that avail-
able on the market cannot make target-
ed fibres needed for the given purpose.
Development has also been completed
of a bandage with a biologically effective
active layer, which accelerates the heal-
ing of varicose ulcers and problematic
wounds of diabetic patients.

In order to meet its resolution to develop
as well as manufacture new preparations,
the cluster had to invite to its ranks en-
terprises which develop and produce
machinery and equipment for the man-
ufacture of new medical and curative
preparations. And so a place in the cluster
belongs to engineering companies cap-

able of designing and manufacturing new
equipment and bringing it to excellence
in co-operation with companies operat-
ing in measuring and regulation.

It was clear from the beginning that
a problem in the realisation of the cluster
strategy would not be lack of research and
manufacturing technology or premises.
The "bottleneck” could be expected in
staffing, especially in research, develop-
ment, and designing, and middle and sen-
ior management. Specialised education in
the neoteric and fringe branch of medical
nanobiotechnologies does not exist for
the time being in the Czech Republic as
it probably does not elsewhere. This was
why the cluster set as one of its strategic
intentions support for the establishment
of a new multidiscipline study branch to
educate experts in medical nanobiotech-
nology. The new study branch is planned
at the Brno University of Technology with
Bachelor's, and later also Master's and
Doctoral programmes.

Poll of Successful Companies Operating
in the Chemical and Pharmaceutical Industry

Enaspol a. s.

Velvéty 79

41501, Teplice 1

e-mail: kasikd@enaspol.cz
www.enaspol.cz

Turnover: EUR 12 million
Number of employees: 68

Export: 70% of the total turnover — mainly
to Germany, Poland, Hungary, Slovakia, and
Austria

Enaspol as. is achemical company with
a long tradition in research and production of
surfactants, which are the basic materials for
the manufacture of detergents and washing
powders, Another production segment are
construction chemicals (especially concrete
plasticisers and superplasticisers), dispersing
agents for dyes and pigments, and textile
auxiliaries. Enaspol is located near the town
of Teplice in North Bohemia,

Where do you see the biggest interest of
your clients at this time?

We are asmall producer of chemical sub-
stances, but clients can always rely on the
quality of our products, timely and reliable
supplies, possibility of finding complicated
technical solutions with our experts, and
help in the development of new products.
Flexibility, reliability, and inventiveness are
our biggest advantages. A good signal was
the fact that the crisis did not weaken us

but forced us to rationalise production. Qur
attention is now focused on research and
development where we invest increasing
amounts of money. This enables us to place
our chemical products in new branches with
a promising future: the manufacture of plas-
terboard, self-levelling floors, and latex. Be-
sides finding new uses of our old products,
we are introducing new products which are
sought for in the market. This was the main
reason why we developed washing prepara-
tions for professional dishwashers, a number
of paraffin emulsions, hydrotropic surfactants,
and linen softeners.

How specifically is your company tackling
the crisis impacts?

From the short-term point of view, we strive
for strict and consistent checking of all cost
items and ensuing reduction of the purpose-
less and superfluous ones, services in parti-
cular.In the case of raw materials, we seek the
most advantageous purchase and payment
terms. From the long-term view, care is paid
to innovations and new acquisitions.
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